
Solutions Offered

The SaaS company implemented a Behavioral Automation Email Marketing Solution. This solution 

utilized advanced behavioral tracking to monitor user interactions with the software platform. It 

then triggered automated email sequences based on user behaviors, delivering targeted messages, 

feature explanations, and educational content to guide users through the onboarding process.

Challenges Faced

A Software as a Service (SaaS) company faced challenges in nurturing leads effectively through email 

campaigns. The company sought a solution to automate personalized communication based on individual 

user behaviors and interactions with the product.


Takeaways

The SaaS company's adoption of Behavioral Automation in its Email Marketing Solution not only improved conversion rates and reduced churn 

but also demonstrated the power of timely, automated communication in enhancing the user journey.

Behavioral Automation 
for SaaS Company

www.invimatic.com

Implementation Details

Behavioral Automation Email 
Marketing Solution

Utilized behavioral data to automate 

personalized email campaigns, tailoring 

content and timing for individual 

preferences.

Behavioral Tracking

Tracked user actions and interactions to 

understand behavior, enabling targeted 

and responsive communication strategies.

Automated Email Sequences

Employed automated workflows for 

timely, sequenced emails based on user 

behavior, optimizing engagement and 

conversions.

Business Benefits

20% Increase in Trial-to-
Paid Conversions

Behavioral automation resulted 
in a 20% increase in trial-to-paid 
conversions, as users received 
timely and relevant information 
based on their interactions with 
the platform.

Reduced Churn 
Through Proactive 
Communication

Automated email sequences 
engaged users proactively, 
reducing churn by addressing 
potential concerns and providing 
assistance during critical 
onboarding stages.

Time-Saving for 
Marketing Team

The automation of personalized 
email sequences saved 
significant time for the marketing 
team, allowing them to focus on 
strategy and creative aspects 
rather than manual email 
communication.

Enhanced User 
Experience

Users appreciated the tailored 
communication, leading to an 
enhanced overall user experience 
and satisfaction with the SaaS 
product.
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